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KYNPIQTHZ BAITEAHZ
AvanAnpwtng AteuOuvwyv ZUpBouvAog, SEPTONA

Me meplocotepa amo 30 £Tn ePTELPLAC OTOV XWPO TWV
FMCG, oe moAukavaAika rteptfarrovta otnv EAAGda kat to
eEWTEPLKO. H eTtayyeApATIKA TOU TTOPEIQ CUVOEETAL PE
EMNVIKEG OLKOYEVELAKEG eTAlPEiEC TTOU EEEAIXBNKaV O€E
HEYAAOUC opyaviopoug e dlebvn xapakthpa, dlabetovtag
amodedeLYPEVN EPTIELPIA OTNV AVATITUEN ETALPELWY KAL OTOV
OPYAVWTIKO HETACXNMATIOHO ETIXELPHOEWYV TIOU pJeTtafaivouv
aro local og international eTixelpnolaka povieAa.

Ta teAeutaia €€ xpovia nyeital Tou peyalou avamtuélakou
KUKAOU tng SEPTONA, cupBAAovTag 0TOV HETACXNHATICGHO
TNC o€ €vav ocUYXPOVO OPYAVIOHO HE LoXupo branded
business, e§aywylko TPooavatoAloHo, (0000 o€ VEEG
Katnyopieg mpolovtwy Kat yetaBacn o€ eva veo
ETIAYYEALATIKO HOVIEAO management.

Kata tn diapkela tng 20etoug mopeiag tou otov OptAo
SARANTIS dieteAcoe Chief Commercial Officer, urteUBuvoc
yla TN GUVOALKN EUTIOPLKN avarttuén tou OpiAou, Ttnv
avantuén e€aywylkwy dpacTtnPLloTATWY OE VEEC AYOPEC Kal
TIEPLOXEC, KABWC Kal yla tn Asttoupyia tTwyv Buyatplkwy
ETALPELWY, HE €LBUVN o€ 13 XWpPEeC KAl aueon avadpopd o
AUTOV TWV avtiotoxwyV Mevikwyv AteuBuvtwyv. MapaiinAa,
elXe EVEPYO CUPHETOXN OTNV AVATITUEN VEWYV TIPOLOVIWY,
KABWC KAl 0€ OTPATNYLKEC EEAYOPWYV KAl CUYXWVEVCGEWYV
etalpelwy kat brands. Ta mponyoupeva xpovia eixe
dlateAeoelyla pia dekaetia Mevikog AteuBuvtng EANGdo¢ tou
Ouirovu.

AlaBETel TiONC EPTIELPIA OTOV XW PO TWV YOAAKTOKOULKWY
amo tn Onteia tou otn AEATA.

Eival péAlog tou AlolkntikoL ZupBouAiou tou ECR EAAASOC,
evw dpaotnplomoleital we elonyntng o€ nuepideg kat mentor
o€ poypappata avantuéng oteAexwyv. Eivat katoxogc MBA kat
BA oto Marketing kat €xet ohAokAnpwoetl to Advanced
Diploma in Coaching (ICF Level 2).
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