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INITITOYTO NOQOAHZEQN EANAAOE

ETPO2 XANHZ
Head of Shopper &
Customer Marketing, BEIERSDORF

O Metpog givar perog tou AX tovu ITE & AvTimpoedpog Learning
& Development. Epyaletal cav Head tou Shopper & Customer
Marketing kat peAog Tou Leadership Team tng Beiersdorf otnv
EAAGSa. AwaBetel 20 XpOvLIa ETTAYYEAUOTIKNG EUTIELPLOG O
AlolknTikeg Ocoelg NwAnoswv otov kKA&So Twv FMCG, €xovtog
Ontevoel otig Beiersdorf Hellas & Unilever Hellas oe poAoug Key
Account Manager kot Area Manager yLo OAQ Ta KAVOALX
TTwANoewv Tov KAddov, kaBwg kal os Beoslg Customer
Marketing & Category Manager yiwa katnyopieg KoAAUVTIKWY,
Tpopinwv kat NMaywtwv. Eivat evepyo perog tou ECR Hellas kat
Project Coordinator ota project “Omnichannel Shopper” &
"Digital Retail Models of the Future”. Zmouvdaoe Aloiknon
Erxelpiocwyv oto Okovopiko Mavemotnpio ABnvwy Kat ivat
Katoxog International MBA amo 1o Owkovoutko MNMavemotruLo
ABnvwv kot Master of Science in Leadership amo 1o American
College of Greece. Eival o Master Trainer tng pebodov GOLD
Counselling© ywa tTnv EAAada kat TiiotomoinpeVog 2UUBoVA0G
Wuxikng Yyeiag & Strategic Intervention Coach amo 1o RMT
Center USA.
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