NepikAng KavéAAog, Business Segment Executive Director, Wind Hellas

O NepikANG KaveéAloc sivai 49 xpovwv He navw and 25 xpovia euneipia
OTIC NwARosic To marketing kai To business development. Zekivawvrag anod
nwANTAC door to door oTa QOITNTIKA TOU XPOvia, €xel DOUAEWEl Ot WEYAAEC
eEMNVIKEG kal noAuebvikeg eTaipiec (Procter & Gamble, Pepsico —Tasty, Chipita-
Vivartia, Cosmote , WIND), ap’evog otnv EAAGDQ, apeTépou de oTnv KevTpikn
kal AvaTtoAikny Eupwnn.

Ayannueva enayyeApaTika Tou Bepata eival To Eekivnua green field eTaipiwv,
n oiaxeipion turn around kaTAoOTACEWV, N OnWIoUpyia VIKN@OPWV opadwv, ol
EMITUXEIC dIanNpaypaTelosiC kal To pricing. MoTelsl 0TI of NWANCEIC €ival  pia
anod TIC MO ONUAVTIKEG KABNUEPIVEC AEITOUPYIEC OTO OIKOVOMIKO YiyveaBal kai
KivnTnpla duvapn avanTtuéng TOOoO yia TIC ETAIpiEC 000 Kal yid Ta ATOMA.



